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Forward-looking and cautionary statements
CAUTIONARY STATEMENTS
The information contained in this presentation has been prepared by Two Hands Corp (the “Company”) and contains confidential information
pertaining to the business and operations of the Company. The information contained in this presentation:(a) is provided as at the date hereof,
is subject to change without notice, and is based on publicly available information, internally developed data as well as third party information
from other sources; (b) does not purport to contain all the information that may be necessary or desirable to fully and accurately evaluate an
investment in the Company; (c) is not to be considered as a recommendation by the Company that any person make an investment in the
Company; and (d) is for information purposes only and shall not constitute an offer to buy, sell, issue or subscribe for, or the solicitation of an
offer to buy, sell or issue, or subscribe for any securities of the Company in any jurisdiction in which such offer, solicitation or sale would be
unlawful prior to registration or qualification under the securities laws of such jurisdiction.

Where any opinion or belief is expressed in this presentation, it is based on certain assumptions and limitations and is an expression of
present opinion or belief only. The third-party information has not been independently verified. While the Company may not have verified the
third-party information, it believes that it obtained the information from reliable sources and has no reason to believe it is not accurate in all
material respects No warranties or representations can be made as to the origin, validity, accuracy, completeness, currency or reliability of the
information. The Company disclaims and excludes all liability (to the extent permitted by law), for losses, claims, damages, demands, costs
and expenses of whatever nature arising in any way out of or in connection with the information in this presentation, its accuracy,
completeness or by reason of reliance by any person on any of it. This presentation should not be construed as legal, financial or tax advice to
any individual, as each individual’s circumstances are different. Readers should consult with their own professional advisors regarding their
particular circumstances and the Company assumes no liability for any consequences to the investor of any investment in the Company’s
securities.

A prospective investor is not entitled to rely on parts of the information contained in this presentation to the exclusion of others. The Company
has not authorized anyone to provide prospective investors with additional or different information. This presentation does not contain all of
the information that would normally appear in a prospectus under applicable Canadian securities laws. Neither the delivery of this
presentation, at any time, nor any sale made pursuant to or in connection with this presentation, will imply that the information contained in
the presentation is correct as of anytime subsequent to the date set forth on the cover page of the presentation or the date at which such
information is expressed to be stated, as applicable Prospective investors are required to inform themselves about, and to observe any
restrictions relating to any offering of the securities of the Company.

No securities commission or regulatory authority in the United States or Canada has passed upon or endorsed the merits of the offering of any
securities of the Company, nor have they approved this presentation or confirmed the accuracy or adequacy of the information contained in
this presentation Any representation to the contrary is a criminal offense. The securities of the Company have not been and will not be
registered under the United States Securities Act of 1933 as amended (the "U.S. Securities Act"), or the securities laws of any state of the
United States and may not be offered and sold in the United States or to, or for the account or benefit of, U S Persons (as such term is defined
in Regulation S under the U S Securities Act) except pursuant to an exemption from the registration requirements of the U S Securities Act and
applicable state securities laws.

Any information in this presentation demonstrating or implying the historical performance of the Company or any other entity addressed in
this presentation is intended only to illustrate past performance of such entities and are not necessarily indicative of future performance of the
Company or such entities. An investment in the Company is speculative and involves substantial risk and is only suitable for investors that
understand the potential consequences and are able to bear the risk of losing their entire investment. Prospective investors should consult
with their own legal, tax and financial advisors with respect to all and any risks before making an investment. The Company has limited
resources and may run out of capital prior to becoming profitable. The Company may fail and investors may lose their entire investment
An investment in the Company may have tax consequences to the investor. The Company assumes no responsibility for the tax
consequences of any investment Investors should confer with their own tax advisors regarding an investment in the Company.

CONFIDENTIALITY
This presentation contains confidential information regarding the investments, strategy and organization of the Company Your acceptance
of this document constitutes your agreement to: (i) keep confidential all the information contained in this document, as well as any
information derived by you from the information contained in this document (the “Confidential Information”) and not disclose any such
Confidential Information to any other person; (ii) not use any of the Confidential Information for any purpose other than to evaluate the
purchase of securities of the Company; (iii) not copy this document without the Company’s prior consent, and ( promptly return or destroy
this document and any copies hereof to the Company upon the Company’s request.

INDUSTRY INFORMATION
This presentation may also contains or references certain market, industry and peer group data which is based upon information from
independent industry publications, market research, analyst reports and surveys and other publicly available sources. Although the
Company believes these sources to be generally reliable, such information is subject to interpretation and cannot be verified with complete
certainty due to limits on the availability and reliability of data, the voluntary nature of the data gathering process and other inherent
limitations and uncertainties. The Company has not independently verified any of the data from third party sources referred to in this
presentation and accordingly, the accuracy and completeness of such data is not guaranteed.

FORWARD LOOKING INFORMATION
Certain statements in this presentation constitute forward looking statements and forward looking information within the meaning of
applicable Canadian and United States securities legislation (collectively herein referred to as “forward looking statements”), which can
often be identified by words such as “will”, “may”, “estimate”, “expect”, “project”, “intend”, “anticipate”, “target”, “believe”, “continue”,
“outlook”, and similar expressions or the negatives thereof. Except for statements of historical fact, certain information contained herein
constitutes forward looking statements which include but are not limited to statements related to activities, events or developments that the
Company expects or anticipates will or may occur in the future, statements related to the Company’s business strategy, financial forecasts,
objectives and goals, estimations of the Company’s market share, estimations of the Company’s revenues and management’s assessment
of future plans and operations which are based on current internal expectations, estimates, projections, assumptions and beliefs, which may
prove to be incorrect.

Such forward looking statements are expectations only and are subject to known and unknown risks, uncertainties and other important
factors that could cause the actual results, performance or achievements of the Company or industry results to differ materially from any
future results, performance or achievements implied by such forward looking statements and readers are cautioned not to place undue
reliance on such forward-looking statements.

Although management believes that the expectations conveyed by forward looking statements herein are reasonable based on information
available on the date such forward looking statements are made, there can be no assurance that forward-looking statements will prove to be
accurate, as actual results and future events could differ materially from those anticipated in such forward-looking statements. The
Company undertakes no obligation to update any forward-looking statements, even if new information becomes available as a result of
future events or if circumstances or management’s estimates or opinions should change or for any other reason, except as required by
applicable securities laws The forward looking statements contained herein are presented for the purposes of assisting readers in
understanding the Company's plan, objectives and goals and may not be appropriate for other purposes.

CAUTIONARY NOTE REGARDING FUTURE ORIENTED FINANCIAL INFORMATION
To the extent any forward looking statement in this presentation constitutes “future oriented financial information” or “financial outlooks”
within the meaning of applicable Canadian securities laws, such information is being provided to demonstrate the anticipated market
penetration and the reader is cautioned that this information may not be appropriate for any other purpose and the reader should not place
undue reliance on such future oriented financial information and financial outlooks. Future oriented financial information and financial
outlooks, as with forward looking statements generally, are, without limitation, based on the assumptions and subject to a number of risks.
The Company’s actual financial position and results of operations may differ materially from management’s current expectations and, as a
result, the Company’s revenue and expenses.



An online delivery marketplace that 
launched last summer delivering fresh 
and high-quality produce, meats, pantry 
items, bakery & pastry, gluten-free, and 
organic items throughout Southern 
Ontario. Our line of high-quality products 
come from long partnerships with local 
and international suppliers.

A brick-and-mortar retail experience that 
was recently launched in Mississauga, 
Ontario, fully equipped with a deli, cold 
storage, and a stone pizza oven. We will 
also be offering a wide variety of fresh 
and specialty meals curated by Corporate 
Executive Chef, Grace Di Fede.

A food import and distribution brand 
that operates in a wide range of channels 
including food service, retail chains, 
hotels, and restaurants. Core offerings 
from Cuore range from Italian themed 
oils, pastas, sauces, to dry packed goods, 
to exclusive wines, coffees, and desserts.



Revenue Streams

Key Partners
• Primo Jardin, Ontario Food 

Terminal, Italian Chamber of 
Commerce Toronto

• Manufacturers, Brands, 
Distributors, Logistic partners, 
Investors

Key Activities
• Procurement, Logistics / 

Distribution, Pricing
• Customer data processing, 

Payment Processing, Marketing 
& Campaigns, Digital projects

Key Resources
• Presence (new), Logistic 

network, Inventory, 
Partnership/alliances, Dedicated 
employees

Value Propositions
• To offer customers more of what 

they want
• Fresh and quality groceries on 

and offline
• Online shopping easy-to-book  

delivery slots
• Fresh ideas and recipes
• Food service clients receive 

quick order turnaround and best 
pricing 

Customer Relationships

• Friendly service with doorstep 
fresh checks on every order, Self 
Service, Automation, Customer
service, Benefits to members, 
convenience, Reviews

Channels
• GoCart.city – online 
• Originals – store
• Cuore – Food service
• App marketplaces
• Media
• Partners and brands

Customer Segments
• Online shoppers with initial focus 

on GTA, looking for curated 
items, great pricing and no hassle 
service

• Walk-in shoppers looking for 
nostalgic grocery store with 
inhouse bakery experience

• Food service to restaurants, 
hotel, banquets and resorts

Cost Structure • Cost of goods, Procurement, 
Distribution and logistics, Store(s), 
Salaries, Maintenance, Inventory 
management, Advertising, 
Marketing and branding, Customer 
service, Digital development

• Online Sales, Retail Sales, Food 
Service, Commissions on affiliates



We use two hands to prepare all 
things food to perfection

Food
Preparation



Hand selecting our
products separates us.

Our
Products



All hands on deck when
ensuring customer satisfaction

Quality
Assurance



Two hands to drive.
Two hands to deliver.

First
Class



One hand for ourselves.
The second is used to help 
others.

Software
Development



Market Opportunities Our Business model
Pay-as-you-go; pay per order anytime to 
anywhere, $108 average including shipping

Other Distribution Strategies:
• Wholesale to the food industry 
• Meal kits direct to end consumers

MACRO TRENDS & INSIGHTS
The share of Canadians who shopped online for 
groceries increased from a mere five percent in 2016 
to 17 percent in 2020. Between February and April 2020, 
food and beverage stores experienced a 107 percent 
increase in e-commerce sales in Canada.
The pandemic has given good reasons for Canadian 
shoppers to switch to e-grocery, with around 25 percent 
of Canadians citing coronavirus risks as one of 
the leading reasons to buy groceries online. Another 65 
percent of Canadian shoppers expressed concern 
about in-store food shopping during the pandemic.

TOTAL MARKET SIZE: >$1 BILLION USD



Campaigns
CURRENTLY RUNNING ONLINE

CUSTOMERS
908

ORDERS
4,600



On the Road



Campaigns NEW CREATIVE LAUNCHING SOON



Campaigns
INVESTMENT



Digital marketing campaign
TWO HANDS is working with our 3rd Party Partner to roll out 
creative e-commerce ads. 

• Mobile
• Geographic demographic 
• Category contextual
• Desktop retargeting
• Behavioral 
• Keyword contextual 
• Target
• Measurable
• Optimized
• Branded and trusted

Our 3rd Party Partner posses the 
technology and the platform for a 
full digital marketing execution.

They are capable of performing 
multi-channel advertising, Strategic 
SEO, with the ability to market 
across Google, Facebook, 
Instagram, LinkedIn, Display, 
OTT/CTV & Video. 

The experience to connect with the 
world’s leading platforms to drive 
audiences to desired website and 
mobile app. 

Paid Digital 
Difference



Piero Manzini
Operations Manager 
With more than 15 years of Marketing and Business
development Piero brings a vast array of knowledge 
to the team 

Derek Belluomini
Product Procurement Manager 
A seasoned and experienced business executive 
with 25 years experience in the grocery industry.

Chef Grace Di Fede
Corporate Executive Chef 

Our new Corporate Executive Chef Di Fede brings over 18 years 
of hospitality and diverse culinary experience to GoCart.city, as 
well as international experience having worked in both The 
Netherlands and Italy.  Di Fede will be curating specialty recipes 
and meals for the online grocery marketplace, as well as our 
brick and mortar location set to open later this week, Grocery 
Originals. She will be focused on traditional, cultural dishes and 
diet-friendly dishes. In addition to her culinary experience, Di 
Fede was awarded the Chef de Cuisine Certification (CCC), 
sanctioned by the Canadian Culinary Federation. Known as one 
of the highest achievements and honours for a Canadian Chef, 
Di Fede will be applying her knowledge and expertise to 
innovate GoCart.city’s culinary offering.

Management Team



Highlights
ON DEMAND PLATFORM – LAUNCHED FALL 2020

Ordering App
To manage demand; ordering by the customer occurs at the app 
or website interface where the menu of the meal kit provider will 
be uploaded.

Delivery App
To manage supply; when a courier is on duty, they are logged into 
their courier phone app which tracks their location. On receiving 
an order, couriers decide whether or not they’ll be able to fulfill 
the order. And accordingly the first driver to claim the delivery, 
carries on with it.

Management Dashboard
To moderate and control our critical operations.



Highlights
Record quarter over quarter revenue growth. High 
margin business that is scalable and offers a broad 
range of products

Capabilities

• Technology - Intellectual Property
• Application 
• Experience
• Delivery Process
• Management
• Facilities
• Distribution
• Supply Chain
• Product Portfolio

Needs
• Market Share
• Customers 



Critical Success Factors
Innovation
disruptive and Innovative food services designed for local online 
delivery.

No compromise operational excellence 
deliver on the promise, quality food that is always great and always 
on time.

Marketing Excellence
valuable & timely promotions, packaging, meaningful consumer 
engagement, data-driven analytics – we will make more targeted 
noise than other competitor.

Product Offerings
Core Offerings
• Fresh-cut Fruits and Vegetables 

Individually Packaged
• Dry packed goods
• Italian themed Oils pastas etc.

Exclusive Offerings
• Sweets/Desserts
• Tea & Coffee
• Wine



President, Chief Executive Officer and Director 

Since August 2008, Mr. Elituv has serviced as the President and Founder of 
Imagin8. Imagin8 is a startup and leading developer of hand and body motion-
based interactive digital technologies that are designed to enhance new consumer 
experiences from touch-screens to floor-screens. Mr. Elituv is the results-driven 
leader of an innovative digital technology enterprise, for over twenty years. With a 
track record for building, developing and motivating high-performance teams and 
is an expert in high-tech systems. This includes the design and implementation of 
computer-vision and gesture-recognition software. Mr. Elituv has solid career 
experience driving strategic initiatives and meeting critical business mandates.

Nadav Elituv

Bradley Southam
Independent Director
Bradley Southam has an extensive career in the creative field spanning more than 
20 years. His knowledge and contacts in the Digital industry will offer our company 
insight and direction. Mr. Southam is the Chair of the Cambridge Arts and Culture 
Advisory Committee, and a board member of the Grand River Film Festival. From 
June 2008 Mr. Southam has been the Owner and Creative Director at Linus 
Creative Services. He previously served as the Creative Director at OTG 
Technologies Group from January 2003 to September 2008.

Ryan Wilson
Independent Director
Ryan Wilson has an extensive career in the Digital field spanning more than 20 years of 
his career advancing digital initiatives, with a track record that speaks for itself, 
including digital marketing, digital strategy and digital transformation through 
innovation for Financial Services. Primarily influencing leadership teams and building 
implementation teams for site and app development. From developer to director Ryan 
has been involved in all aspects of digital development. Currently focusing on 
technologies such as Block Chains, NLP (natural language processing), AI and machine 
learning, at a insurtech innovation lab. Defining the ultimate customer experience 
across all digital channels is a primary responsibility. Using design thinking 
methodologies and an agile approach, Ryan's success has centred around 
implementing pilot projects, planning migrations, post implementation iterations, risk 
planning, and digital transformation. He has worked at many top Canadian brands, 
ranging from media conglomerates, banks, mutual fund companies and one of the 
largest pension plans in the world. Ryan has put them on the map digitally.

Board of Directors



Milestones

Q2 2020
Soft Launch 
of Website, 

Sales of  
$7,993 USD

Q3 2020
Launch of 

Mobile 
Application 

Sales of 
$54,838 USD

Q4 2020
Sales of 

$96,194 USD 
and Sales for 
the Year of 

$159,025 USD

Q1 2021

Q2 2021
Financing 
Round to 

reapply for 
dual listing on 

the CSE

Q3 2021
Roll out 

Marketing via 
FB/Display and 

other social 
media outlets

Sales of  
$189,157 USD

Q4 2021
Complete 

Financing and 
list on the CSE



Share Symbol OTC: TWOH

Market Cap 4,063,231

Authorized Shares 1,625,292,512

Par Value 0.0001

52 Week High/Low 0.018/0.0016

Average Daily 58,328,043

Capital Structure



OUR HAND AND YOUR HAND


